
Unit #4: Problem Recognition Advertising - Formative Assignment 
 

Using the image provided, you are asked to create an advertisement that applies 
the Consomer Behaviour content to the creation of an advertsiement. In this case 
you are to focus on “problem recognition” to persuade/interest consumers in your 
product.  
 
You may choose any product or service – with the exception of alcohol 
advertisements. 
 

After creating an ad you are asked to provide a written explanation on the 
strategies behind the advertsiment and how it creates Problem Recognition for 
the consumer. 
 
Effectiveness of Advertisement: 
 

Ø Does the advertisement contain the required content to match the type of 
advertising. 

Ø Is the advertisement eye catching/interesting, well organized, does it 
clearly outline information?  

 

 
Marking Rubric: Ad development  
 
 

Achievement Area Level 1 Level 2 Level 3 Level 4 
Effectiveness of 
Advertisement 

 
/10 App 

 

Advertisement 
demonstrates no 
clarity and/or 
organization. 

Advertisement 
demonstrates some 
clarity and/or 
organization. 

Advertisement 
demonstrates 
complete clarity 
and/or 
organization.  

Advertisement 
demonstrates 
complete and in-
depth clarity and 
organization. 

 
Here are some examples of Problem Recognition focussed advertisements… 
 
Home Security System: 
 

 



 


